Bachelor of Business Administration - Marketing Concentration
Program Learning Outcomes
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Leadership & Team Development I I
Communication R, E R, E
Professional Business Writing R, E R, E
Human Behavior in Organizations R, E R, E
Managing Organizations R, E I I R, E
Managerial Economics R, E E R, E
Statistical Decision Making R, E E R, E
Accounting for Managers R, E R, E E R, E
Fundamentals of Marketing R, E E R, E R, E I I I
Consumer Behavior Analysis R, E R R, E R, E R, E R, E
International Marketing R, E R, E R, E R, E R, E I R, E R
Advertising & Promotion R, E E E R, E E R, E R, E E
Research Methods in Marketing R, E E E R, E [ E E E
Marketing Strategy R, E R, E R,E R, E R, E R, E R, E R, E R, E
Corporate Strategy R, E R R R, E R, E E E E E
Multidisciplinary Project (Capstone) R, E R, E R, E R, E R, E R, E R, E R, E R, E
| = Introduced 3/19/2024

R = Reinforced and opportunity to practice
E = Emphasize



